
SheDoesTheCity. 
TORONTO -  EST.  2007SPEAK TO THE WOMEN WHO SHAPE THE CITY.  

1.2M+ 38% 82.5% 65K+
ANNUAL VISITORS NEWSLETTER 

OPEN RATE
WOMEN 

AUDIENCE
MONTHLY USERS

-------------

-------------

-------------

OUR REACH
18-44  women and  gender  d iverse  readers  (72.2% of  aud ience)
88.6% Canadian ,  59 .8% Toronto  
28K Instagram fo l lowers  
13K Facebook  fans  
Past  Par tners  Inc lude:  AGO,  Toronto  Symphony ,  Soulpepper
Theatre ,  S imon &  Schuster ,  Penguin  Random House

WHAT WE DO
Toronto 's  home for  cu l ture ,  f i lm,  books ,  l i festy le  and  the  s tor ies  that
matter .  Champion ing  women and  gender-d iverse  vo ices  s ince  2007.

NEWSLETTER 
SPONSORSHIP

INTEGRATED 
CAMPAIGN

4 Newslet ter  p lacements  
Dedicated  soc ia l  post
Impact  Br ief
(per formance  snapshot )

A B C SIGNATURE
SERIES

Everyth ing  in  Package  A
1 branded ed i tor ia l  a r t ic le
Soc ia l  ampl i f icat ion  (3
posts)
Impact  Br ief

3-par t  branded ed i tor ia l
ser ies  (one  theme)
"Presented  By"  branding
Newslet ter  hero  p lacement
Socia l  ampl i f icat ion

$4,500 $6,750 $9,000

CONTENT SERIES & PLACEMENT OPPORTUNITIES
Art is t  Of  The  Month

     In  depth  Instagram feature  +  ed i to r ia l  
     p rof i le  

Toronto  Best  Bets  (Weekly)
     The  go - to  gu ide  for  what  to  do  in  the  c i ty

Month ly  Book  Round-Ups  
     Edi tor ia l  read  by  our  most  engaged aud ience

What  To  Watch  
     F i lm &  TV ed i tor ia l  w i th  s t rong  reader  c l ick -
     th rough

for any interest or inquiries please contact michael@shedoesthecity.com

shedoesthec i ty .com
shedoesthec i ty

ENTRY MOST POPULAR PREMIUM


